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OPTIMIZING LANDING PAGES IS CRUCIAL

to successful online marketing. If your page isn’t
optimized, you could be losing out on landing page
conversions.

O/ CONUERSION RATES
I-3 /o on landing pages range from 1-3%.

But they can be higher...

Source: https://marketingexperiments.com/lead-generation/registration-form-optimization-steps

PROFESSIONAL LOGO

48% of landing pages contain multiple offers,
which can decrease conversion rates.

I GREAT, IRRESISTIBLE OFFER

% OF BUSINESSES
S have problems finding help with
optimizing their landing page copy

Source: https://marketingexperiments.com/lead-generation/registration-form-optimization-steps

It’s important to note here that multiple calls-to-action, as long as
they lead to the same end result (conversion) on a page, are
considered appropriate. Having multiple calls-to-action can help
determine what verbiage consumers respond to and what they
click on.

O/ OF CUSTOMERS
(o] ]
are more likely to make a purchase
from a site which has testimonials.

TESTIMONIALS HIGHLIGHTING BENEFITS OF USING YOUR
SERVICES, PRODUCTS AND WHY OTHERS SHOULD TOO.

% OF OFFER-RELATED GRAPHICS
on landing pages are not clickable. Make sure only
calls-to-action are clickable or lead to conversion.

Source: https://marketingexperiments.com/lead-generation/registration-form-optimization-steps

https://econsultancy.com/blog/9366-ecommerce-consumer-reviews-why-you-
need-them-and-how-to-use-them/

CLIENTS OR CUSTOMERS LOGOS

REDIRECTS TO TOP CTA

SOCIAL ICONS

% MORE LEADS
Longer landing pages can generate up to 220%
more leads than above the fold call-to-action

PROFESSIONAL LOGO

JUST canresultin a 1% REDUCTION IN CONVERSIONS.
A https://neilpatel.com/blog/loading-time/

EUEN I SECOND DELAY IN PAGE LOAD TIME
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ANATOMY OF A
HIGH CONUERTING

LANDING PAGE
5 6 Yo o e
ways to improve their CR.

Source: https://marketingexperiments.com/lead-generation/registration-form-optimization-steps

- ONLY

|67

of landing
pages are free of
navigation bars

Source: https://marketingexperi-
ments.com/lead-generation/regis-
tration-form-optimization-steps

USING
CORRECT
TARGETING

and testing methods
can increase
conversion rates

300*

Source: https://marketingexperi-
ments.com/lead-generation/regis-
tration-form-optimization-steps

YOU HAUE
BETLUEEN

SECONDS

to grab your page’s
visitor’s attention.

http://www.interactivemarketing-
inc.com/landing-pages.html

ONLY

Ug"

of marketers build

a new landing page
for each marketing
campaign

Source: https://marketingexperi-

ments.com/lead-generation/regis-
tration-form-optimization-steps




